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By 1900, more than two hundred individuals and manufacturers were producing motorcycles in America, and the glory days 
of these early powered two wheelers were often recorded on postcards. This rare, real photo postcard depicts two African- 
American men with their motorcycle. Postcard courtesy of Dal Smilie. Date unknown. See story beginning on page 3. 







GENERAL INFORMATION 


The Lake County Museum is a publicly owned institution 
devoted to collecting, preserving, and interpreting the history and geog¬ 
raphy of Lake County Illinois from its earliest known inhabitants to the 
present. The Curt Teich Postcard Archives is a section of the Museum, 
devoted to the preservation and interpretation of the postcard format of 
visual information and to the care of the industrial archives of the Curt 
Teich Company of Chicago. The Teich industrial archives includes pho¬ 
tographs and postcards of subjects related to North American twentieth 
century culture. 

The Lake County Museum is a department of the 
Lake County Forest Preserves. 

Location About 40 miles northwest of Chicago in the 

Lakewood Forest Preserve. 

Route 176 and Fairfield Road 

Wauconda, Illinois 60084 (847) 526-7878 

(847) 526-8638 Curt Teich Postcard Archives 

Fax (847) 526-1545 



Archives Building 


Curt Teich Office hours 8:30 a.m. to 4:30 p.m. Monday - Friday. 
Archives and Research hours 9:00 a.m. to noon and 1:00 p.m. to 4 p.m. 
Lake County Monday - Friday by appointment. 

Archives 


Museum 

Exhibition Open Monday through Saturday 11:00 a.m. to 4:30 p.m. 
Sunday 1:00 p.m. to 4:30 p.m. Morning hours are 
reserved for school tours. The permanent exhibit of the 
Curt Teich Archives "America in a Postcard Mirror" is on 
view during gallery hours, 

Admission $2.50 for adults, $1.00 for students. Tuesday is a free 

day for all visitors. Admission is always free for Curt Teich 
Archives and Lake County Museum Association members. 



Motorcycle racing began almost as soon as the second motorcycle was built, and it was not much longer before manufacturers began advertising their machines on postcards. 
Postcard courtesy of Dal Smilie. Ca. 1907. 


JOIN US - 

The Curt Teich Postcard Archives needs your support to maintain quality 
preservation of its collections and to find new ways of making its 
resources available. 

Your membership or donation to the Curt Teich Archives will help pro¬ 
vide professional staff to care for the Archives, will aid in the ongoing 
effort to preserve the artifacts through environmental monitoring, conser¬ 
vation procedures and materials, and will help support methods of bring¬ 
ing this unique material to the public through exhibits, publications, and 
research services. 

The Curt Teich Archives at the Lake County Museum is a valuable 
resource of historically significant photographs; images that tell the history 
of the twentieth century. 


Enroll now as a member of the Curt Teich Postcard Archives. 
Annual Membership: 


Individual 

$ 

25.00 

Family 

$ 

30.00 

Institution/Group 

$ 

40.00 

Contributing 

$ 

60.00 

Sustaining 

$ 

150.00 

Patrons 

$ 

600.00 

Benefactor 

$ 

1000.00 


Benefits of membership include free admission to the Museum, a 
subscription to Image File, 10% discount in the Museum store, a 10% 
discount on Teich Archives research services, and a 10% discount on 
book and postcard reproduction sales. 
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George Hendee and Oscar Hedstrom began producing Indian Motorcycles in Springfield, Massachusetts in 1901. According to the company in 1937, "Indian leadership has been 
maintained Ibyl making each new Indian better than the best Indian which has gone before it. — When you ride on an Indian, you ride on the Best." Postcard courtesy of Dal 
Smilie. Date unknown. 


ON THE ROAD: Motorcycle's Heritage through Postcards 


By Robert Rasor 

As the nineteenth century began its final 
slide into the industrial age, many exciting 
inventions emerged which heralded the 
dynamics of the next century. Among 
these was the simple adaptation by 
Gottlieb Daimler in 1886 of the, then 
new, internal combustion engine technol¬ 
ogy to the bicycle. Voila, the motorcycle 
was born. Americans, never slow on the 
uptake, immediately saw the advantage of 
converting mechanical energy to simple, 
inexpensive transportation, and expanded 
the novel concept to near absurd lengths. 
By the turn of the century, there were 
over two hundred different individuals 
and manufacturers producing motorcycles 
in America. Motorcycling offered early 
promise for efficient transportation until 
Henry Ford, and mass production, offered 
a $500 all-weather alternative. 

Much of the early history of the develop¬ 
ment of the motorcycle was recorded on 
postcards because of the postcard's role 
as a popular expression of American 
lifestyles in the twentieth century. The 
American Motorcyclist Association (AMA), 
founded in 1924, is the nation's oldest, 
and largest association of individual 
motorcycle enthusiasts and has served as 
a mirror that reflects the evolution and 
progress of both the vehicle and the 
lifestyle of motorcycling in the United 
States. Comparing the images of early 
postcards, and the development of orga¬ 


nized motorcycle activity reveals interest¬ 
ing and exciting elements of motoring his¬ 
tory in our country. 

Almost as quickly as the second motorcy¬ 
cle was built, motorcycle racing began. 
Organized motorcycle racing grew out of 
the use of motorcycles to pace bicycle 


competitions. As early as 1905, nearly 
twenty years before the formation of the 
AMA, motorcycle racing had established 
itself as a sport in the United States. It 
wasn't long before manufacturers became 
involved to demonstrate the reliability and 
performance of their products. By 1906, 
the increasing horsepower of racing 



By 1 906, the increasing horsepower of racing machines became a concern of the Federation of American 
Motorcyclists, one of the predecessors of the AMA. They proposed a limit of fifty cubic inches displacement — 
today's superbikes have 750 cc (in-line four cylinder) or 1,000 cc (twin). This postcard shows champion Gary Nixon 
exhibiting the flawless form — and Triumph Motorcycle — that won him the right to display the coveted number "1" 
on his number plates. Curt Teich Archives 9DK567. 1969. 3 







machines became a concern of the 
Federation of American Motorcyclists, 
one of the predecessors of the AMA.** 
The Federation's Competition Committee 
argued against increasing horsepower and 
proposed a limit of fifty cubic inches dis¬ 
placement for racing bikes. Today's road 
race machines competing in national and 
international Superbike events will have 
either 750cc four cylinder or lOOOcc twin 
cylinder engines, and produce in the 
neighborhood of 150 horsepower. So 
much for the early influences of organiz¬ 
ing bodies! 


On August 16, 1990, the AMHF realized 
a major goal: the grand opening of the 
Motorcycle Heritage Museum adjacent to 
the AMA headquarters in Westerville, 
Ohio. The museum features exhibits 
depicting all aspects of motorcycling his¬ 
tory and currently includes 5,200 square 
feet of exhibit space, and a collections 
and archives storage area. Expansion 
plans call for more than doubling 
available space in the near future. As a 
repository for significant materials and 
documents about the history of 
motorcycling in America, the museum 
provides both a recreational and educa¬ 
tional function for its visitors. 


Early motorcycling history was not limited 
to competition events, its domain was 
not restricted to board tracks and city 
streets, and it was not limited to just the 
males of the species. 2 As American west¬ 
ern migration expanded, motorcycles 
challenged the early roads and a nearly 
nonexistent transportation system. Tales 
abound of early adventurers who chose 
the motorcycle as their vehicle to explore 
routes across The Great Plains. Among 
tiie most notable was the first transconti¬ 
nental ride by solo motorcyclists, Adeline 
and Augusta Van Buren. In 1916, with 
sponsorship from the Hendee 
Manufacturing Company and Firestone 
Tires, the two women embarked on July 
4, from New York and arrived in San 
Francisco, some 3,300 miles later. A feat 
many would not consider even today. 

It was the Gypsy Tour that may have 
brought together all of motorcycling's 
interests into a single event and ultimate¬ 
ly sparked the unification of organized 
motorcycling into what was to become 
the AMA. The origin of the Gypsy Tour 
can be traced back to Milwaukee, 
Wisconsin in the year 1913. At Lhal 
time, the Milwaukee Journal sponsored a 
"Good Fellowship Tour" 5 and by 1920, 
similar events were being hosted by 
motorcycle clubs across the country 
under the auspices of the Motorcycle and 
Allied Trades Association (M&ATA), the 
second of two forerunners of the AMA. 
Gypsy Tours offered something for every¬ 


During World War II, many American companies were forced to close their doors , and only Harley-Davidson and 
Indian motorcycles were able to adapt to the limited military market. The war years brought many interesting adap- 
4 tations to accommodate for the special war requirements. Postcard courtesy of Dal Smilie. Ca. 1941. 


Exhibits at the museum depict the 
development of motorcycling in 
America, with rotating tnemes interpret¬ 
ing many international influences which 


Early motorcycling was not just limited to men. In 1916, two women, Adeline and Augusta Van Buren embarked on 
the first transcontinental ride by solo motorcyclists, riding some 3,300 miles from New York to San Francisco. This 
real photo postcard has written on the back, "Rosina and her chum, Anna Richard, Joe Rutz and myself. “ Postcard 
courtesy of Dal Smilie. Date unknown. 


one — racing, hill climbs for race fans, as 
well as field events, social activities, and 
louring for noncompetitors. With such an 
all-inclusive program the events grew 
rapidly. In 1920, thirty thousand riders 
attended the tours. By 1923 Harley- 
Davidson's owners magazine, The 
Enthusiast, reported an expected crowd 
of 75,000. One year later the AMA took 
over lhe organization of the events and 
motorcycling took on a whole new 
dimension. 

During the years spanning World War II, 
both the AMA and motorcycle manufac¬ 
turers were forced to change their 
approach to maintaining contact with 
their respective markets. The AMA sus¬ 
pended operations but sought to main¬ 
tain contact with its membership by initi¬ 
ating a newsletter which was mailed to 
members in the military at its own 
expense. Manufacturers had a more diffi¬ 
cult choice: adapt to a limited military 
market or close their doors. In the end, 
only Harley-Davidson and Indian motor¬ 
cycles were able to make the transition 


and the war years saw many interesting 
adaptations to accommodate special war 
requirements. 

Picture postcards provide much of the 
documentation of how integrated the 
motorcycle was in early twentieth century 
life in America. Postcards record not only 
individual escapades and adventures, but 
courtship, family life, and commerce. 
Although any postcard image depicting a 
motorcycle has become highly collectible, 
those incorporating an early motorcycle 
in a vignette of American life in the first 
quarter of this century are particularly 
prized. Postcards were also a popular 
media for advertising by manufacturers, a 
tradition that survived well into the 
T980s. 

The AMA's roots are firmly planted in the 
history and traditions of motorcycling and 
the organization has taken steps in recent 
years to actively preserve motorcycling's 
past for future generations. In 1982 the 
AMA moved to establish the American 
Motorcycle Heritage Foundation (AMHF) 
as a non-profit, tax exempt foundation to 
recognize, record and preserve motorcy¬ 
cling's heritage. 








Trade mark sign and logo of the Motorcycle Heritage Museum and the American Motorcyclist Association in front of 
the main entrance in Westerville, Ohio. The motorcycles in front of the sign are a 1931 Ariel Square Four and a 
1934 Matchless Silverhawk. Postcard courtesy of the author. 1998. 


have combined to create American 
motorcycling's unique character. 

Currently the main exhibit hall celebrates 
the fifty years of motorcycle manufactur¬ 
ing by the Honda Motor Company with a 
new exhibit scheduled for installation late 
in 1998. The motorcycles on display typi¬ 
cally are on temporary loan to the muse¬ 
um from private owners. However, 
among the museum's assets is the exten¬ 
sive collection of motorcycle postcards 
accumulated by Mr. Dal Smilie of 
Helena, Montana. Mr. Smilie serves on 
both the board of the AMA and the 
AMHF and is a committed collector of 
motorcycle Gypsy Tour awards, postcards, 
advertising materials, and ephemera. 

The Motorcycle Heritage Museum and 
the AMA are located at 33 Collegeview 
Road, Westerville, Ohio 43081-1484. 
Early in 1999 the offices and museum 
will relocate to a twenty-three acre cam¬ 
pus, adjacent to Interstate 70 in 
Pickerington, Ohio just east of Columbus. 
The museum is closed weekends 
November - February. Call for special hol¬ 
iday hours (614) 882-2782. □ 


Notes 

1. For a complete history of the first fifty 
years of the American Motorcyclist 
Association, see American Motorcyclist, 
January 1984, page 28. 

2. Women in Motorcycling, 1990 Exhibit, 
Motorcycle Heritage Museum, 
Westerville, Ohio. 

3. American Motorcyclist , page 28. 


Motorcyclist Association where he has 
been employed for twenty-five years. A 
motorcyclist for over thirty-five years, Mr. 
Rasor enjoys documenting his interest in 
road side attractions and highway archi¬ 
tecture by photographing outstanding 
examples which include the motorcycle 
he rode to the location. He is a member 
of the Curt Teich Postcard Archives, the 
Society for Commercial Archeology, and a 
charter life member of the American 
Motorcyclist Association. 

Dal Smilie serves as Chief Legal Counsel for 
the Montana Department of Administration. 
He is an ardent collector of paper memo¬ 
rabilia with a primary focus on motorcy¬ 
cles. Mr. Smilie has an extensive collection 
of motorcycle postcards some of which 
were used in illustrating this article. 
Approximately 650 of his postcards are 
currently on loan to the Motorcycle 
Heritage Museum. Mr. Smilie races vintage 
motocross; he and his wife currently own 
eight motorcycles. 


How to find it in the 
Teich Archives... 


The following subject headings from 
the Teich Archives' computer index 
may be searched for topics related to 
this article: 


RUN — 

The Motorycyles 
Are Coming 


Fall is a wonderful time to visit a forest 
preserve with the beautiful colors of the 
changing leaves, but the Lake County 
Museum provides yet another reason to 
visit the Lakewood Forest Preserve in 
Wauconda, Illinois. For the months of 
September and October, the Museum's 
exhibit, Model A to Z28: America's Love 
Affair with the Road will feature vintage 
motorcycles. 


This collection of motorcycles is indeed 
impressive, and contains a wide variety 
of both newer and vintage bikes. The 
oldest motorcycles on display are a 
1922 Harley-Davidson with a sidecar, 
and a 1936 Benelli, produced by the 
Italian Benelli brothers. Several motor¬ 
cycles from the 1950s will be on dis¬ 
play, including a 1950s Nimbus, made 
in Denmark; a 1951 Indian Chief 
Roadmaster, with an Indian-head fend¬ 
er ornament; and a 1958 Ariel Square- 
Four, the ultimate touring bike of its 
time. Other motorcycles on display 
include a 1973 MV Agusta 350 Sport, 
1975 Norton Commando, 1981 
Kawasaki KZ1100 GF> and a 1990 
BMW K1. 


The motorcycles on are on loan to the 
Museum from the following collectors: 

Burt Richmond 
Charles Smith 

Larry Lasker, Lasker Investigations, 
Chicago 

World Gym, Chicago 

The museum will complement the 
exhibit with its third annual Motorcycle 
Heritage Run on Sunday, October 18. 
The run is a self-guided tour of twenty- 
seven historic sites in Lake County. It 
begins at the Museum at 11:00 a.m. 
with a continental breakfast, and, in 
addition, participants receive a route 
map and guide and Museum admis¬ 
sion. The cost is $7 per person and 
reservations are required. Last year's 
Heritage Run and exhibit earned the 
Museum an award from the American 
Motorcyclist Association. 

The Lake County Museum is located in 
the Lakewood Forest Preserve on Route 
176, just west of Fairfield Road near 
Wauconda. The museum hours are 
11:00 a.m. to 4:30 p.m. Monday 
through Saturday, and 1:00 to 4:30 
p.m. on Sunday. 

For more information on the Model 
A to Z28 exhibit or the Motorcycle 
Heritage Run, please call (847) 526- 
7878. □ 


Robert Rasor serves as the Vice President 
of Government Relations for the American 


AUTOMOB I LES/Motorcycle 
MUSEUMS/Special subject 
SPORTS/Motorcycle racing 











By Ted Eleston 


The exotic allure of swaying palm trees, 
bathing beauties, and grinning alligators 
has been attracting tourists to Florida 
since the first Spanish explorers started 
arriving here hundreds of years ago. 
However, up until the late 1800s, Florida 
could also have been, perhaps more 
accurately described as a primitive man¬ 
grove swamp full of man-eating reptiles. 

Things would change dramatically for the 
better as visionary pioneers began migrat¬ 
ing from the north. Henry Flagler, who 
helped start Standard Oil with John D. 
Rockefeller, came to St Augustine in 
1883 and quickly started buying and 
building hotels and railroads. His empire 
would ultimately stretch all the way down 
Florida's east coast, even connecting the 
Keys to the mainland by rail. 


there with his Rough Riders on their way 
to the Spanish-American War. 

It's more than a curious coincidence that 
at about the same time the postcard was 
invented, just in time to help promote 
Florida's modern tourist industry. And yet 
another most fortunate coincidence, was 
the arrival of another visionary pioneer 
from the north, Curt Teich of Chicago. 

Nobody did Florida better than Curt 
Teich, and in the process of becoming 
the most prolific postcard manufacturer 
in American history, he documented 
Florida's historic, meteoric twentieth cen¬ 
tury growth. From the moment Mr. Teich 
hit Florida, the flamingos and coconuts in 
Margaritaville would never be quite the 
same! 



On Florida's west coast, shipping mag¬ 
nate Henry Plant was doing virtually the 
same thing. In 1885, Plant opened the 
Port of Tampa and soon after, the Tampa 
Bay Hotel, featuring distinctive 
Moorish style architecture, 
complete with minarets. 
Teddy Roosevelt stayed 


They used to film Tarzan movies in 
Florida. And who could ever forget the 
pastel detectives, Crocket and Tubbs on 
television's "Miami Vice?" And, of course, 
Florida's Disney World has become the 
number one vacation mecca in the uni¬ 
verse. But, long before Cheeta peeled his 
first banana — long before there even was 
a thing called television — and, yes , even 
before Mickey Mouse was even a gleam in 
Walt Disney's eye — Curt Teich was down 
here in Florida, photographing what was, 
way back then, to a large extent, a swel¬ 
tering, prehistoric, mosquito-filled jungle. 


The way Teich's early "CT American Art" 
series of cards captures Florida's indige¬ 
nous flora and fauna is absolutely price- 
Some of the animals he caught on 
are now on the endangered species 


list and many of the trees are long gone 
or over a hundred years old by now. 


Those early "CTs" encouraged an appre¬ 
ciation of Florida's unique ecosystem and 
ultimately, over seventy-five years later, 
still illustrate the need for environmental 
protection. 

But, what Mr. Teich will probably always 
be best remembered for, is his absolute 
mastery of the "linen" style of postcard. 
The woven texture and vibrant color of 
the linens will always remind us of an 
era. An era of change and speed. 



After he built the Indianapolis Speedway, 
Carl Fisher headed to south Florida and 
built Miami Beach, literally dredging most 
of it up out of Biscayne Bay. And about 
this time, Addison Mizner came from 
California and built Palm Beach in his 
own original Spanish, 

Moorish, Italian 
"Med-Rev" style 
which is emulat¬ 
ed throughout 
Florida 
to this 
day. 


6 







Constructed between 1888 and 1891 by Henry B. 
Plant, the Tampa Bay Hotel was the quintessential 
Victorian Resort Hotel. Today, the building houses the 
Henry B. Plant Museum at the University of Florida. 
Curt Teich Archives 7AH1348. 1937. 


On Florida's west coast, Thomas Edison 
had retired to Fort Myers and set up a 
laboratory and botanical gardens — and 
Henry Ford was his next door neighbor. 
And up the road, John Ringling built an 
incredible mansion and the largest muse¬ 
um in Florida, and while he was at it, 
made Sarasota his circus headquarters. 

This is just the shortest possible list of the 
financial, intellectual, and artistic giants 
who helped build and promote "The 
Sunshine State" in the first part of the 
century. And, Curt Teich was there to 


record it all. So then, naturally, Teich was 
poised to document the transition of Carl 
Fisher's boom today-bust tomorrow 
Miami Beach — from the eclectic archi¬ 
tecture of the teens and twenties — to 
the streamlined-moderne hotels con¬ 
structed in the thirties, forties, and fifties. 
Today, this section of Miami Beach is 
known world-wide as "South Beach" and 
is not only included in the prestigious 
National Register of Historic Places, but 
also boasts the largest number of "art 
deco" buildings in any one place on the 
planet! 

Unfortunately, in spite of preservation 
designation for buildings and environ¬ 
mental protection for the natural land¬ 
scape and wildlife, much of beautiful old 
Florida has been destroyed. But fortu¬ 
nately, thanks to Curt Teich, we still have 
a wealth of nostalgic, historic postcard 
memories. 

It's actually ironic, that many of the for¬ 
midable steel and concrete structures of 
yesteryear have proven to be more 
ephemeral than Mr. Teich's penny post¬ 
cards that depicted them. And yet, 

Florida always survives and ultimately 
thrives. In the tradition of guys like 
Thomas Edison, John Ringling, and Curt 
Teich, Florida seems to just keep on rein¬ 
venting itself. 

So if you ever gel the chance, please do 
come visit Florida! There are racks of 
postcards on every corner — and still 
plenty of palm trees, bathing beauties, 
and alligators to go around. □ 


Ted Eleston is an artist and writer living in 
Florida. He creates large letter postcards, 
designs collages, and he has designed 
two covers and written articles for Tampa 
Bay Magazine. Mr. Eleston also designed 
two large letter postcards for the Museum 
and Teich Archives, and was one of the 
twelve winners in the 1997 Postcard Art 
Competition!Exh ibition. 


How to find it in the 
Teich Archives... 


The following subject headings from the 
Teich Archives' computer index may be 
searched for topics related to this article: 

ANIMALS/Alligators 

BEACHES/Bathing Beauties 

EVENTS/Circus 

GENRE/Vegetation 

HISTORIC BUILDINGS/ 

Thomas Edison 

HOTELS/Hotels 

LARGE LETTERS/City 
LARGE LETTERS/State 



The "Greatest Show on Earth" spends its winter months under warm, sunny skies in Sarasota, Florida. Here the Ringling Brothers and Barnum & Bailey circus equipment is repaired, 
and old and new acts are rehearsed. Curt Teich Archives 6BH754. 1946. 
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NOTES FROM THE RESEARCH DESK 


By Debra Gust, Teich Archives Staff Researcher 





"Notes from The Research Desk" and 
"Cataloging Notes" appear in alternate 
issues of Image File. The Iwo features 
focus on the use of and access to materi¬ 
als inthe Teich Archives. 


The Curt Teich Postcard Archives is 
increasingly used as a source for images 
in books, magazines, and other publica¬ 
tions. The Archives' reputation grows as 
does our list of for-profit clients. But a call 
a few years ago from the Corbis 
Company of Bellevue, Washington result¬ 
ed in a new and exciting source of rev¬ 
enue and an entirely new way of market¬ 
ing Teich Archives images to the public. 

The Corbis Company Overview describes 
the privately held company founded in 
1989 as: 

"... a leading provider of visual con¬ 
tent and services. As a pioneer in digi¬ 
tal media, Corbis initially focused on 
building the world's finest collection 
of high-quality digital images. As a 
result, Corbis is home to some of the 
most compelling imagery in the world. 
Corbis has expanded its offerings to 
include the broadest spectrum of 
products and services for creative pro¬ 
fessionals and on-line consumers 
8 available today — Including the finest 


images for licensing and leading web 
sites that allow customers to search 
for, shop for and experience images 
like never before. 

The Corbis Collection — 23 million 
with more than 1,300,000 available 
online — contains the world's most 
significant photography from more 
than 1,000 creative sources, including 
Ansel Adams, the Bettmann Archives, 
UPI (United Press International) and 
the National Gallery-London. . . As a 
leader in the digital delivery of images, 
Corbis' mission is to sell the best visual 
content to creative professionals and 
consumers through innovative digital 
technologies. The company is dedi¬ 
cated to developing grouna-breaking 
uses for its digital content while setting 
industry standards for the protection of 
intellectual property rights. Corbis' 
goal is to become the place for pic¬ 
tures on the Internet." 

By February 1998 a contract between 
Corbis and the Lake County Museum was 
agreed upon, and we anxiously awaited a 
visit from picture editors Sue Hartke and 
Carl Gronquist, affectionately a.k.a. the 
Corbi. (We decided the plural of Corbis 
was probably Corbi, so if you had two 
visitors from Corbis, they must be Corbi.) 
Carl and Sue's job consists of looking at 


literally thousands of images and choos¬ 
ing the ones they think might enhance 
the Corbis archival collection. For five 
days they sat in the album room and 
looked through 118 albums reviewing 
nearly 88,000 images. Their preliminary 
selection totaled 2,969 images. 



this World War II era advertising postcard forAirmaid 
Hosiery reads on the back: *Just received! Airmaid 
Hosiery in the new and vibrant ‘Flying Colors'.'" Curt 
Teich Archives 1BH1190. 1941. 








These postcards will be pulled from the 
files and carefully packaged for their long 
trip across the country to the Corbis head¬ 
quarters where the images will be scanned 
into their huge database. It is highly 
unusual for material to physically leave the 
Museum's Archives Building unless it is 
being loaned to another institution for an 
exhibition. Whenever this occurs, the staff 
feels like it is bundling up a beloved child 
and sending it alone on a cross country 
airplane flight. So it was with a bit of trepi¬ 
dation that we sent off the first selection of 
fifty cards, our trial run. We insured them 
with the carrier and also checked to see 
they were covered under our Museum's 
insurance. We also color copied each card 
front and back in case any might lx? lost. 
After this shipment Corbis provided us 
with Mylar sleeves to further protect the 
images as they were handled during the 
shipping and scanning processes. 

A database was devised for the Corbis 
project which would list the images by 
production number and how they are cat¬ 
aloged in the Teich database. Each image 
is entered in the database and a list is 
printed out for each shipment. So every 
two weeks we pull about two hundred 
images, color copy them, sleeve them, 
enter them in the database, then carefully 
package them up and send them off to 
the Corbis headquarters where they are 
scanned into their mega image library, and 
are available around the world to a huge 
client base. After a few weeks the images 
are returned in perfect condition to the 
Teich Archives. Each of these shipments 
brings in an initial payment of $1,000 to 
the Teich Archives, Lhe fee we agreed 
upon for Corbis to scan the two hundred 
images into their database. Then every 


time an image is sold we will get forty-five 
percent of the fee Corbis charges its client. 

Sue and Carl selected an incredibly wide 
range of images: historic, tourist destina¬ 
tions, social commentary, advertising, 
events, comics, and hundreds of other 
topics. They were particularly interested in 
two types of postcards in the collection — 
Large Letter and World War II. Large 
Letter cards are among the most colorful 
and visually dynamic in the Teich 
Archives. Their nostalgic quality has 
received a lot of attention in the advertis¬ 
ing and publishing fields in recent years 
making them exceptionally marketable 
images. The vintage WWII images in color 
are also extremely popular. Color photog¬ 
raphy did not come into wide use until 
the 1950s, so except for printed material 
like posters and postcards, most of the 
images documenting the war and the cul¬ 
tural phenomenon surrounding it were in 
black and white. 

Carl and Sue visited the Museum again in 
May and spent another week holed up in 
the album room paging through thousands 
of images. They enjoyed the town of 
Wauconda so much they stayed at the 
Wauconda Motel to get away from the 
corporate hubbub at the large suburban 
hotels. They frequented our local eateries 
and especially enjoyed daily breakfast at 
the Main Street Cafe. Sue and Carl are 
both personable and interesting, and we 
thoroughly enjoyed their visits, though 
most of the time they were quiet as 
archives mice diligently devouring the 
albums. 

As of this writing, we are coming to the 
end of the first batch of chosen images 



Sue Hartke and Carl Gronquist from Corbis selected 
an incredibly wide range of images from the Teich 
Archives including many advertising postcards. This 
advertising postcard for Pride Brand Tomatoes is color¬ 
ful and visually appealing. Curt Teich Archives 
2BH183. 1942. 

and are preparing to begin tackling the 
second selection. Currently the Lake 
County Museum has already received 
nearly $8,000 from Corbis and this 
amount does not include any royalty fees. 
We expect this partnership to add signifi¬ 
cant revenues to the support of our oper¬ 
ating budget and have every reason to 
believe that Corbis' innovative and excit¬ 
ing digital technology will bring the picture 
postcard, the iconic image of the twenti¬ 
eth century, onto the Internet and into the 
twenLy-first century to be enjoyed by a 
whole new generation of viewers. □ 



16 E Barracks, U. S, 


Vintage World War II postcards in color are extremely popular images in the Teich Archives. The United States Marine Corps base in Quantico, Virginia was established in 1917 
and is still in use today by the Marine Corps. Curt Teich Archives 1BH830. 1941. ' 
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Curt Teich Company 
Celebrates 100 Years 


Who do you call when you want to com¬ 
memorate the 100th anniversary of the 
Curt Teich Company in a small but mean¬ 
ingful way? You call a professional, and 
that's just what we did. 

Early this year the Teich Archives staff 
realized it was the 100th year since 
the young German immigrant, Curt 
Teich, started a company that would 
eventually document seventy-six years 
of the twentieth century. With our 
already overloaded schedule there just 
wasn't room for another project, but it 
seemed too important an event to let 
slip by. We had designed a stamp for 
the Lake County Museum's temporary 
exhibit, Model A to Z28: America's Love 
Affair with the Road using the exhibit's 
signature logo and enjoyed stamping all 
the outgoing mail to promote the exhibi¬ 
tion. It was decided another stamp would 
be a simple but fun way to celebrate the 
one-hundred-year history of Curt Teich 
postcards throughout 1998. So we called 
a professional. 

Tom McKinley is Principal and Senior 
Design Director of McKinley Design 
Associates, LTD, Wauconda, Illinois 
specializing in graphic design, illustration, 
corporate identity, and packaging. Tom 
first came to the Teich Archives in the 
early 1990s when he was looking for 
images for a package design for Liberty 
Classics die cast models. When we started 
the Postcard Art Competition/Exhibition 
in 1995 McKinley Design was one of 
the first businesses to become an artist 
patron, and it supported the project 
again in 1997. Since he first came to the 
Teich Archives as a researcher, Tom has 
been a great friend to the Lake County 
Museum. 

When we called him and pitched our 
idea he was quick to volunteer his cre¬ 
ative services and asked us for some 
input. The staff got together and brain¬ 
stormed a list of ideas and faxed it back 
to Tom. The list included elements like 
"postcardy," "sort of postal," "kind of 
deco," "lighted hearted," "suggests a cele¬ 
bration," "use the number 100." Tom 
took our sketchy advice and came up 
with this design. It conveys everything we 
hoped it would and gives us the opportu¬ 
nity to share the spirit of celebration with 
researchers, members, colleagues, friends, 
and the public. We would like to extend 
a huge thank you to Tom for his creative 
input, his excellent design, and his contin¬ 
uing support of the Lake County 
Museum. □ 


Thank you to all our 
Contributors 

We would like to thank all our members 
for their support of the Curt Teich Postcard 
Archives. The Teich Archives is the largest 
public collection of postcards and related 
materials in the United States. Member's 
contributions aid in the ongoing effort to 
preserve I he postcards by providing the 
proper storage for new materials that are 
accepted into the permanent collection. 
We would like to especially thank the fol¬ 
lowing: 

New Members 

American Drive-In Movie Theatre 

John D. Aschom 

Gloria Brunelli 

Burlington Public Library 

Dover Publications 

Carl and Rose Mary Green 

Allan T. Hirsh, Jr. 

Marvin Krupnik 

Lancaster County Post Card Club 
Gail and Dan Lester 
Thomas Loescher 
Courtney Mack 
Richard Novick 

Reverend Jasper Green Pennington 

Richiard Popp 

Charles W. Powers 

Ray Schreiner 

Ziggurat 

Contributing 

Carole & Kirby Smith 
Norman D. Stevens 


Patron 

Saturn Press 

We would also like to thank the following 
person for the recent donation to the 
library: 

John Monroe 

Sports Postcard Price Guide 


INDICIA 

Imagps from the Curt Teich Archives are 
included as illustrations in many and 
varied publications. Indicia is an annotated 
"booklist" of recent publications and exhi¬ 
bitions in which Teich Archives images 
appear. 

□ Peiss, Kathy. Hope in a Jar: The 
Making of America's Beauty Culture. 
New York: Metropolitan Books, 1998. 
334 pages, illustrated. ISBN 0-8050- 
5550-9. 

How did paint and powder, once 
scorned as immoral, become indis¬ 
pensable to millions of respectable 
women? How did a "kitchen physic," 
as homemade cosmetics once were 
called, become a multi billion dollar 
industry? Hope in a Jar, the first full- 
scale social history of women's private 
desires and public faces, explores the 
origins of the beauty culture and 
reveals its central role in the creation 
of modern American womanhood. 

Drawing on a wealth of archival 
sources — beauty guides and advice 
manuals, women's letters and diaries, 
advertisements and rare market 
research — historian Kathy Peiss 
traces our modern beauty culture 
from the buttermilk and rice powder 
recommended by Victorian recipe 
boob to mass-produced products 
emblematic of contemporary con¬ 
sumer culture. Today, cosmetics are 
synonymous with the exploitation of 
women's anxieties, but Peiss looks 
back to uncover a vivid history in 
which women, far from being pawns 
and victims, used makeup to declare 
their freedom, identity, and sexual 
allure. 

Peiss highlights the leading role of 
white and black women — Helena 
Rubenstein and Annie Turnbo 
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Malone, Elizabeth Arden and Madame 
C.J. Walker — in shaping an industry 
unique in the business world. Relying 
less on advertising than on women's cus¬ 
toms of visiting and conversation, these 
beauty entrepreneurs wove their trade 
into the fabric of women's everyday lives, 
creating a kind of sociable commerce in 
which salesmanship blended with women 
helping women and door to door can¬ 
vassing ("Avon calling") built on habits of 
neighborliness. 



Peiss depicts the parallel but segregated 
beauty trades that thrived until the 
1920s, when corporations run by men 
entered the lucrative field, creating a 
mass consumer culture that codified 
modern femininity. 


One Teich Archives image was used 
in Hope in a Jar — a face powder 
packet for the Overton-Hygienic 
Company of Chicago, which manu¬ 
factured cosmetics for African- 
American women. 

□ Francis, David W., Diane Demali 
Francis, and Robert J. Scully. 
Wildwood by the Sea: the History of 
an American Resort. Fairview Park, 
Ohio: Amusement Park Books, 

1998. 256 pages, illustrated. 

ISBN 0-935408-06-1. 

Atlantic City, Ocean City, Seaside 
Heights, the Wildwoods, Asbury 
Park, Ocean Grove. The list of sum¬ 
mer resorts along the 127-mile New 
Jersey Shore conjures visions of cot¬ 
ton candy, salt water taffy, sunshine, 
children laughing, and the endless 
ocean to the east. Near enough to 
the great cities of New York, 
Philadelphia, Baltimore, and 
Washington, the resorts of the Jersey 
Shore have served millions since the 
end of the nineteenth century, 
when, in 1870, the first boardwalk 
was opened in Atlantic City. New 
Jersey publicity department informa¬ 
tion for the 1950s claimed that over 
fifty million people visited the Jersey 
Shore resorts during the decade. 

Wildwood by the Sea tells the short 
but intense history of this area on 
the southernmost tip of coastal New 
Jersey, comprised of Cape May 


Peninsula and the five islands to the 
north of the peninsula. Richly illus¬ 
trated with vintage and current pho¬ 
tography as well as archival materials 
such as brochures and maps, the 
book includes six Teich Archives 
images of the Wildwood Pier from 
the 1920s through World War II. 

□ Annual Report for 1997 for 

Dave and Busters, Inc. 26 pages, 
illustrated. 

Dave and Busters, Inc. operates 
twelve large, high volume restau¬ 
rant/entertainment complexes in 
Texas, Georgia, Pennsylvania, Illinois, 
Maryland, California, Colorado, 

Ohio, Michigan, and New York in 
this country, and in Birmingham and 
Bristol in the United Kingdom. Dave 
and Busters offers a full menu of 
food and beverage service combined 
with an extensive array of interactive 
entertainment attractions such as 
pocket billiards, shuffleboard, state- 
of-the-art simulators, virtual reality, 
and traditional carnival-style amuse¬ 
ments and games of skill. The com¬ 
pany is listed on the NASDAQ 
National Market as DANB. 

The theme of the 1997 Annual 
Report features the use of Teich 
Archives large letter postcards from 
each of the markets in which Dave 
and Busters has stores. □ 
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Six Teich Archives images of the Wildwood Pier were used in illustrating the book, Wildwood by the Sea. The images ranged from the 1920s to 1950. This original photograph 
shows Playland at the Pier. Curt Teich Archives 00-11647. 1950 6 ^ ^ 
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The Curt Teich Company operated in Chicago 
from 1898 to 1974 as a printer of postcards, 
advertising pamphlets and brochures, maps, 
blotters, and sundry other printed items. The 
company eventually became the largest vol¬ 
ume producer of postcards in the world. Over 
the span of 76 years of business, Teich saved 
copies of everything his firm printed, includ¬ 
ing most of the original photographic layout 
work. In this way he established an industrial 
archives that now exists as the nucleus of the 
Curt Teich Postcard Archives at the Lake 
County Museum. It is the intention of the 
Museum to preserve this resource and to 
research and analyze the importance postcard 
views have for understanding the? history of 
twentieth century America. 

IMAGE FILE is publisher! by the Lake County 
Museum. Curt Teich Postcard Archives, which 
is a section of the Lake County Forest 
Preserves. ISSN-07430-7617. 

Image File provides a forum for discussions 
related to twentieth century culture. Articles, 
review essays, and news items will be consid¬ 
ered for publication. Guidelines for submis¬ 
sion of articles are available upon request by 
writing to the Publications Editor, Lake County 
Museum, Curt Teich Archives. Wauconda, IL 
60084. 

The Chicago Manual of Style 14th edition 
(Chicago, 1993) is user! as the standard for 
style and footnote format. Decisions on man¬ 
uscripts will be rendered within four weeks of 
submissions. Offers to review books or sugges¬ 
tions of books to review are welcomed. 

Christine A. Pyle, Editor, Image File 

Subscription to Image File is a benefit of 
membership to the Curt Teich Archives. The 
Lake County Museum is a not for profit 

agency. 

Lake County Museum, Lakewood Forest 
Preserve, 27277 Forest Preserve Drive, 
Wauconda, Illinois 60084, U.S.A. 
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